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EUMMAS Business Consortium is 
growing day by day. We constantly 
welcome new members and 
celebrate their success. 

Success  
Stories 

met to discuss on how Academia 
can leverage Business relationships 
to develop relevant and impactful 
research. 

EUMMAS Women’s 
Forum 

Live events are coming back! 
EUMMAS and its Member institutions 
are organizing a Business Forum 
within A2B Conference next year in 
Bucharest. 

Business  
Forum 3 
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New Era of Academic and 
Business Collaboration 
 
Focus Meetings to Foster the 
Cooperation in Future 
 
Corporate Social 
Responsibility – a Business 
Direction 
 
Video Storytelling is the 
Future of Marketing 
 
Inspiring leaders from Egypt 

Business Days in Gomel 
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New Year,  
New Achievements, 
New Magazine 

INSIDE THIS ISSUE: 

 ‘’Our success has really been based on 
partnerships from the very beginning.” 
 
                                                   Bill Gates 

                                     …connecting leaders 

BUSINESSMAGAZINE 

European Marketing and Management Association 

https://www.youtube.com/watch?v=-IkW1nikP0I
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Dr. B.B.L. Madhukar 
 

Director General BRICS Chamber of Commerce 
President of the EUMMAS Business Consortium 

“I hope the new 

EUMMAS publication 

will certainly help you to 

increase your reach 

more and more. I wish 

all success to the New 

Business Magazine.” 

BRICS is the acronym coined to associate five major 
emerging economies: Brazil, Russia, India, China, and 
South Africa. 

 
Dr. Madhukar is the Director General of the BRICS 
Chamber of Commerce and Industry and the 
President of the EUMMAS Business Consortium.  

 

Let us welcome the New Year 2022 with fresh hopes and new beginnings. On 

behalf of the EUMMAS Business Consortium, I wish each one of you a happy, 

healthy, peaceful, and prosperous New Year 2022. 

It gives me great pleasure to write this foreword and present to you a bouquet of 

articles by eminent writers and industry champions, thereby opening a portal of 

innovative and inspirational ideas that will aid in your respective business 

horizons. This initiative of the EUMMAS Business Consortium will definitely 

become an added advantage for each one associated with EUMMAS to scale up 

business and explore new areas of knowledge. This magazine will help start-ups, 

entrepreneurs, business leaders, chambers of commerce and industry, and other 

business institutions to further expand their contacts, know-how, and 

understanding of upcoming global business trends. 

Global business has been disrupted for the last two years due to the pandemic. 

The COVID-19 taught us new lessons and methods for implementing new 

changes in existing businesses and future innovation. On the other hand, it 

destroyed some traditional business set-ups. 

Business leaders from all industries are devising new strategies to prepare their 

organizations for a changing environment. No matter what we lost during the 

pandemic period, we aim for a time of opportunities with more determination and 

dedication. Let us all stand together, shoulder to shoulder, and work together to 

make tomorrow a better place. 

Dr. B.B.L. Madhukar 

New Year, New 
Achievements, New 
Magazine 

EUMMAS Officials 
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Prof. Dr. Mile Vasic is the Founder and 
President of the European Marketing and 
Management Association. He has 
extensive experience in both academia and 
business where he held top positions, such 
as dean, vice rector, rector, and CEO. He is 
also one of the authors of A2B EUMMAS 
Concept.   
 
Professor Vasic, we shall use this opportunity to talk to you about 

EUMMAS – why is it so special compared to other associations? 

 

I don’t think it is special, but different. Different in the way we do 
things. I used to work in both academe and business. I also spent a 
few years in diplomacy and business consulting. All these positions 
helped me understand how things work and what can be done to 
improve them. We need to think differently when we educate our 
children. It is not important anymore to teach them all those 
complex formulas, hundreds of definitions, dates, names, etc. The 
thing they need to learn from us is how to learn and explore the 
world once they enter the market. How to adopt new knowledge, 
gain new skills, and how to do it mostly by themselves, 
continuously all their life in order to remain competitive. They do 
need specific knowledge and skills before entering the labor 
market. It goes without saying. But those must be adjusted to the 
real-world needs. Teaching must not become an end in itself. In 
this context, I see the necessity of closer cooperation between 
businesses and academe, between present and future leaders. 
When you ask people from any of these to describe the 
cooperation with the other, you will get it all in superlatives. When 
you ask for more details you understand that they have not 
‘’traveled together far’’, or worked with each other much. Do we 
teach what businesses need? Do businesses know what they do 
not know or what they need? I am afraid the answer to both 
questions in many cases is ‘no’. For that purpose, we at the 
EUMMAS created an A2S (academe to society) concept that aims 
to help both sides serve each other’s mutual needs.  
 
It seems that many higher education institutions have understood 
the concept. There are at the moment 25 member institutions. Also, 
I have discovered some of most powerful business entities in the 
EUMMAS network. 
 
We are happy to have welcomed so many institutions to our 
Academic Consortium, and of course, we are always open to new 

New Era of 
Academic and 
Business 
Collaboration 

Interview 

We thank all contributors for the articles, news, and photos 
they sent. We also apologize for not being able to include all 
articles that we received in this issue. The priority was given to 
qualified articles on a first-come, first-served basis. The other 
articles will find their place in the Spring Edition 2022. 
 
MediaTeam 

Winter Edition 2021 

 

We have created the EUMMAS Business Magazine as a 

means for all EUMASS members to keep abreast the 

latest developments taking places both within EUMASS 

and among member institutions.  Our first issue features 

the welcoming message by the president of the Business 

Consortium, and an interview with the EUMMAS 

president. We will also feature success stories of our 

individual and institutional members.   

 

Our goal it so share our knowledge including conferences, 

business forums or workshops that would be of interest 

to members.  We are interested in promoting the linkages 

between academia and industry and share the details of 

the Women’s Forum meeting.  Finally, EUMMAS is 

interested in improving business education and practice.  

If you have best practices and success stories to share, 

we would love to hear from you.    

 

Prof. Dr. Osman Khan 

Editorial 
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What we are especially proud of are the two forums, the 
Women’s and Youth Forums. Both Forums help the 
Association empower women and youth. We do it through 
the EUMMAS Business Academy by organizing free training 
programs for women and youth. The members in these 
Forums proved to be a great inspiration to other women and 
students. I am sure you will get more details about each 
entity and department from our presidents and directors in 
upcoming issues. 
 
You mentioned several times the EUMMAS research centres. 
Also, what I have seen and what impressed me is the 
publishing opportunity the Association offers.  
 
At the moment we have ten centres with more than 50 
researchers, and ten journals. And let us not forget our 
Library, Project Task Group, and so on.  The centres being 
together likeminded researchers to work together on topics 
of common interest.  The Centres are supported by journals, 
which give an excellent opportunity for researchers to 
showcase their work. 
 
Right. Really lots of important and interesting topics for 
discussion. However, we shall stop this interview now, and as 
you said, the other answers will be given by other EUMMAS 
Officials in some other interviews. Thank you and I wish you 
lots of success.    
 
Thank you! 

 

ones as well. This is a never-ending process and all 
our entities and departments are growing day by 
day. We encourage researchers, especially the 
younger ones, to join our centers and together with 
their colleagues from other institutions and 
countries contribute to both local and global 
prosperity. We ask students to join us and connect 
to the centres they need to work for once they 
complete their studies, employers and businesses. 
We encourage women to gain new skills and take 
over most responsible positions in their companies 
and societies, and become financially independent. 
We encourage companies and professional 
associations to join our Business Consortium and 
Business Club. 
 
EUMMAS has a very large organizational structure. 
There are many different boards, consortia, 
departments, centers, groups… Can you give us a 
brief overview? 
 
We have a number of different entities, some of 
which deal with academic issues, such as the 
Honorary Board and Academic Consortium, and 
others that deal with businesses, for instance, 
Advisory Board and the Business Consortium.  
 
Those two Consortia are the pillars of the 
Association. Through them, we want to increase 
the cooperation between businesses and academe, 
and to connect leaders from both sides. Then, our 
Honorary Board comprises of most eminent deans, 
rectors, and academics. On the other side, we are 
proud of our Advisory Board whose members are 
experts in different industries, leaders of very 
important institutions and companies. The 
Academic Consortium already has more than 20 
reputable institutions. The Business Consortium 
gathers chambers of commerce, professional 
associations and other institutional business 
representatives. Finally, the Business Club, that is 
being formed at the moment, will play a vital role in 
supporting our students and research centres in 
achieving their goals. 
 

We need to do things differently if we want to change and 
get different results. This reminds me of a Henry Ford’s 
quote, who said: ''If you always do what you’ve always 
done, you’ll always get what you’ve always got''. 
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The Conference will take place in several 

cities in Romania:   

 Doctoral Colloquium will be held 

in Targoviste (host institution 

Valahia University). 

 Round Table will be organized in 

Ploesti (host institution Oli and 

Gas University). 

 All other events will take place in 

Bucharest (Scientific Conference, 

Business Forum, Public 

Administration Forum, and 

Women’s Forum. 

 

Participants from the EUMMAS Academic 

Consortium Institutions enjoy lots of 

benefits. Please visit the website for more 

information and welcome to our 

conference. 

with peers, businesses, members of the 

EUMMAS research centers, etc.  

 

C-Level Executives 

C-level Executives and business owners 

find our conference and the BUSINESS 

FORUM different and unique. For them 

it is a great opportunity to network, 

make business deals, offer jobs to best 

students, etc.  

 

Public Administration Officials 

Is there a better place to find out the 

needs of businesses? Is there a better 

way for professional development? Is 

there a more challenging and inspiring 

place for recognition of public services 

than a Public Administration Forum? 

 

 

EUMMAS A2S Conference on Global 

Social and Technological Development 

and Sustainability is organized by the 

EUMMAS Academic Consortium 

comprising of 25 universities and 

business schools from 21 countries. 

The event is going to be organized as an 

onsite event, including the online 

sessions as well.  

 

WHO IS THE CONFERENCE FOR? 

 

Doctoral Students 

The EUMMAS Doctoral Colloquium 

(EDC) provides doctoral students the 

opportunity to present their work, and 

network with their peers and colleagues. 

The EDC is a two-day program and 

precede our conferences.  

 

Academic Community 

Scientific Conferences are great 

opportunity for the Academic 

Community to present their research 

and get noticed. Besides, the event 

offers lots of networking opportunities 

EUMMAS 2022 Conference theme is ”Complexity of New 
Global Challenges – Rethinking Cooperation among 
Academia, Businesses and Policy Makers’’ 

EUMMAS A2S Conference on 
Global Social and 
Technological Development 
and Sustainability 

EUMMAS Conference Welcome Messages 

Conference details can be found at 

https://conference.eummas.net/bucharest2022 
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Following the Global Expansion Plan and in order to get closer to our 
members and clients, EUMMAS has set up its liaison offices in Dubai and 
Nairobi. Opening up the offices in the world-renowned centers in Asia and 
Africa will open up access to multiple markets in the regions.  

 

The Association hopes to have the opportunity to expand the reach of its 
brand. For our stakeholders, it means better access to our services.  

 

EUMMAS wishes to thank its friends H.E. Mohamed AlKhaja, and H.E. Adina 
Grebovic. 

EUMMAS has set up its offices 
in Dubai and Nairobi  

From left: Prof. Dr. Hana Shvindina, Dr. Dina Yacout and Prof. Dr. 
Hana Shvindina Dr. Birute Miskiniene 

A high-profile conference “Pandemic Challenges and Opportunities 
for Corporate Social Responsibility” was held in Vilnius, Lithuania 
from 15-16 September 2021, discussing a number of topics in the 
context of crisis management, innovation, and Corporate Social 
Responsibility. It was an opportunity for EUMMAS members to 
meet face-to-face after a long time.  EUMMAS was represented on-
site by Dr. Dina Yacout and Prof. Dr. Hana Shvindina, as well as our 
members from Lithuania and organizers of the conference Dr. 
Birute Miskiniene and Dr. Almantas Danilvicius. The other 
members participated online.  

A comprehensive speech was offered by Dr. B.B.L Madhukar, the 
president of the business consortium at EUMMAS. The speech put 
insight into India and Covid-19 challenges. Prof. Dr. Hana 
Shvindina, the EUMMAS scientific committee member from 
Ukraine, made a presentation of recent research. Dr. Birute 
Miskiniene, a EUMMAS Honorary Board member moderated a 
session about CSR. Dr. Dina Yacout talked about how women in 
business in Egypt survived the Covid-19 crisis and worked the 
other way round. 

Alongside the two conference days, EUMMAS representatives, held 
several business meetings, such as meetings with Mr. Sigitas 
Leonavicius President of the Chamber of Commerce, Industry, and 
Crafts in Vilnius; Dr. Almantas Danilvicius, the General Manager of 
the Chamber and Vice President of the Advisory Board of  

A high-profile conference “Pandemic 
Challenges and Opportunities for Corporate 
Social Responsibility” was organized in Vilnius 
by Vilnius Chamber of Commerce and 
Industry. After a long time it was a great 
opportunity to meet each other alive.  

Focus Meetings to Foster the 
Cooperation in Future 

Events 

EUMMAS – Strategic Business Alliance; Ms. Audrone 
Masandukaite, the Head of foreign relations at the chamber 
of commerce, industry, and crafts in Vilnius; and Ms. Jorka 
Rimke, the President of the Businesswomen Club in the 
Chamber. 

It was agreed on holding future focus meetings to foster 
cooperation on many levels with a special focus on the 
business level and the opportunities available to benefit from 
as well as signing agreements to enhance the business 
exchange. 

It was agreed on holding future focus meetings to foster 
cooperation on many levels with a special focus on the 
business level and the opportunities available to benefit from 
as well as signing agreements to enhance the business 
exchange. 
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Business School and the European 

Marketing and Management Association 

(EUMMAS), organized an international 

conference called “Pandemic Challenges 

and Opportunities for Corporate Social 

Responsibility”. Lithuanian and foreign 

experts shared their experiences and 

discussed sustainable labor relations and 

new forms of work organization, with a 

strong focus on responsible and 

sustainable business management 

practices. 

“The participants in the ‘Corporate Social 

Responsibility project implemented by the 

Vilnius Chamber of Commerce, Industry 

and Crafts, and the speakers at the 

conference organized by the Chamber, 

including the representatives of both 

institutions and businesses, unanimously 

agreed that our clients, communities, and 

partners, as well as all target audiences, 

are paying more and more attention to a 

company’s sustainable activities, which 

also determines their final decision when it 

comes to choosing what to buy, whom to 

support and whom to build a business 

relationship with,” said the Vice-President 

of the Vilnius Chamber of Commerce, 

Industry and Crafts, Director of the VU 

Business School and EUMMAS Honorary 

Board Member, Dr. Birutė Miškinienė. 

social responsibility and their visions for 

the future. The Vice-Minister of 

Economy and Innovation of the 

Republic of Lithuania, along with 

representatives of the members of the 

Chamber – AB Lietuvos Geležinkeliai, 

AB Teltonika IoT Group and RAIT Group 

– politicians, members of the Seimas, 

representatives of ministries and the 

Office of the President attended the 

conference where they delivered 

speeches. 

 

In September, the Chamber, in 

cooperation with Vilnius University  

Dr. Almantas Danilevičius, Director 

General of the Chamber and Vice 

President of the Advisory Board – 

Strategic Business Alliance at EUMMAS 

noted that the participants in this year’s 

two conferences for promoting 

corporate social responsibility hosted 

by the Chamber emphasized the 

importance of corporate social 

responsibility and the need for 

businesses to move in this direction. 

 

In June, the Chamber and IQ magazine 

co-hosted a conference where 

business, NGO, and institutional leaders 

discussed the issue of private sector 

A survey titled “Attitudes of the Lithuanian Population 
towards the Role of Business in the Pandemic Period” 
conducted by the independent market research company 
RAIT Group for the Vilnius Chamber of Commerce, 
Industry and Crafts showed that even during the 
pandemic, a higher proportion – 34% of the population – 
leaned towards those product/service brands that are 
socially responsible (only 24% said this issue does not 
affect their choice and 28% did not have an opinion). 

Corporate Social 
Responsibility – a Business 
Direction 

Networking 
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The EUMMAS Women’s Forum is an elite group of academia and/or business 
leaders who are willing to support the mission of the European Marketing and 

Management Association (EUMMAS). The Forum is made up of eminent 
community members who are committed to the Association’s goals. At the 

moment there are about 80 ladies from academic and business entities from 
some 30 countries. 

 

2. Covid19 was a catalyst for ‘out of the box’ new thinking, and 

there was a need to expand beyond the commonly known 

practices. This prompted a need to source structured and tested 

research information to formulate recovery strategies in some 

countries. 

3. In some institutions, entrepreneurship was encouraged, and 

business partnership positions were encouraged voluntarily. 

This, in turn, attracted more business participation and 

investments into these institutions. Examples of these 

institutions have also established Innovation incubators that 

have kick-started phenomenal innovation ideas. 

4. One crucial point was also using the research data for solving 

real-life problems. One of the Deans of the Business Schools 

illustrated how she uses statistical expertise in portfolio analysis 

and helps to provide real-life explanations to data. This has 

gained her the confidence of businesses in relying on her work 

to support business decisions. 

The following points were raised for consideration: 

1. In most countries, it was noted that there need to be more 

incentives for research that could take the form of Special 

Grants and be structured in the form of Special clusters. 

2. While business and academia collaboration is crucial, it is 

essential to ensure Academic institutions do not detract from 

their primary purpose, which is being sourced for credible 

research. They must veer off being influenced by money and 

remain independent in thinking. 

 

 

The EUMMAS (European Marketing and Management 

Association) Women’s Forum, under the Leadership of Dr. 

Lidija Weis and the Vice Presidents Dr. Dina Yacout, and Lisa 

Leander, met on the 2nd of December 2021. The Event’s 

moderator, Phumza Dyani from the Pan African Network for 

Investment and Development based in South Africa, stimulated 

a discussion on how Academia can leverage Business 

relationships to develop relevant and impactful research. 

Secondly, the objective was to establish how Businesses can 

trust and leverage Academia more as a crucial research 

source to innovation.  

The most prominent Deans of Universities attended the Event 

from across the world. There was a vast array of experiences 

on how the different countries have fared in forging these 

relationships.  

 

The critical lessons were that all the nations were at various 

stages of forging these, and the following were important 

observations made by attendants: 

 

1. The role that Governments and National Agenda through 

national policies, played in recognizing the importance of 

this collaboration supported the success of these 

relationships. Countries that seemed to focus on 

innovation also seem to acknowledge the importance of 

Academic Institutions as sources of research and 

innovation cultures. 

The EUMMAS Women’s Forum 
discussed on how Academia can 
leverage Business relationships to 
develop relevant and impactful research. 
Secondly, the objective was to establish 
how Businesses can trust and leverage 
Academia more as a crucial research 
source to innovation.   

The Importance of 
Business and 
Academia 
Collaborations to 
Catalyse Innovation 

EUMMAS Women’s Forum 
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The power of emotional storytelling in video 

With storytelling especially in the digital world, a lot of brands 

manage to arouse attention, touch, and connect with their 

target audience by appealing to their emotions to achieve an 

impact so that it becomes an unforgettable experience.  

They seek to make the customer identify with the brand, to 

create a lasting relationship, so that the customer trusts the 

product, and enjoys a positive experience to which it gives 

value.  

Stories are excellent for simplifying abstract concepts and 

complex messages. It is normal to get confused when trying 

to understand a new idea, but a story can help enormously. 

Nevertheless, storytelling is also used to make brands feel 

clearer and more authentic, helping consumers connect with 

them, increasing loyalty, and driving the product. 

More information, more formats, more channels 

Nowadays communication with the public is mainly online, 

and while this online world has brought us a lot, as new forms 

of communication of which we have no doubt are a great 

advantage it has also brought with it a saturation of news. 

It is because of this that video communication creates a 

powerful mix using storytelling. Video leverages the power of 

sound, moving pictures, and storytelling to bring the products 

to life. Video is the best way to take advantage of this 

technique, especially considering the great potential it has to 

go viral.  

It has been demonstrated that there is no better way to take 

advantage of the stories than through the video. The main 

reason is that it allows expressing and transmitting emotions 

in a much more trusting way. It also enables to cover a greater 

number of senses compared to other formats. 

The amazing potential of explainer videos 

Explainer (animated) videos represent one way to release the 

business potential in unthinkable horizons. It can explain a 

complex topic, simplify ideas and thoughts in a manner to 

create a reliable and interesting message that people love to 

watch. It is a proven fact by numerous scientific studies and 

statistics that the retention rate increases by almost 58% 

when the stimulation of both visual and auditory senses is 

applied. 

Stand out from the crowd 

Storytelling has become more relevant due to the audience’s 
desire for authenticity, meaning, and emotion from brands. In 
the end, it’s not about selling something, it’s about making it 
memorable. 

Storytelling is the act of telling a story. It is not a new invention 

as it has been around since time immemorial. We are all 

fascinated by stories, from the old tales of love to heroes, and 

now they are also used to sell products and promote our 

favorite brands, explain important projects, entertain and 

educate. 

Tanja Sedej is a director of the marketing 
agency, professor, consultant, mentor, 
and author. Her passion represents 
sharing knowledge as an assistant 
professor. She appreciates when theory 
is linked to practice. She is also a co-
founder and CEO of a digital marketing 
agency ‘’We explain’’. She has taken part 
in numerous research and consultancy 
digital marketing projects. She is a 
member of EUMMAS, Slovenian 
advertising chamber, marketing juries for 
several years, and editorial board of 
journals. 

Video Storytelling is the 
Future of Marketing 

Opinions 
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Engineer Ahmed Osman Ahmed Osman is one of the 

highly distinguished business personalities in Egypt, 

the Middle East, Africa, and many parts of the world. 

He is the youngest son of Engineer Osman Ahmed 

Osman, the founder of the Arab Contractors (the 

largest Arab contracting firm between the 1960s and 

1980s) who led the Egyptian efforts to build the 

“Aswan Dam” and became the Egyptian Minister of 

Housing and Development and later a member of the 

Egyptian Parliament.  

Engineer Ahmed Osman Ahmed Osman is a current 

member of the Parliament in the Egyptian House of 

Representatives, he is also a member of the 

Federation of the chambers of commerce in Egypt and 

President of the chamber of commerce in Ismailia. 

Since 2019, he held the position of Vice Chairman of 

Osman Group “OG” for construction and he is the 

representative of the Supreme Council of the 

Engineering Syndicate. Engineer Ahmed Osman 

Ahmed Osman is also chairman of Osmason Complex 

of building materials, and board member of the 

Egyptian Red crescent in Ismailia. He is also the 

general manager of Saudi contractors Co. for 

industrial investment and general contracting in the 

Kingdom of Saudi Arabia. 

Since 1995 and until now, he is holding his position as 

vice-chairman and managing director for 

waterproofing membranes as well as chairman and 

managing director of the United investment group. 

Inspiring leaders 
from Egypt In Lithuanian society today, many people, even those living in 

the smallest villages, have heard about environmental 

protection and the treatment facilities needed to ensure it. Why 

are Lithuanians so aware of this issue? Sigitas Leonavičius, 

CEO of UAB Traidenis, which celebrated its 25th anniversary in 

September, and President of the Vilnius Chamber of 

Commerce, Industry, and Crafts, said that his employees have 

been laying the foundation for many years for our society to 

realize that the environment around us must be cleaner and 

everyone must help take care of it. 

Over the course of a quarter of a century, S. Leonavičius, an 

engineer who operates a business with his whole family, has 

not only managed to train a team of excellent cleaning 

equipment specialists and enlighten the Lithuanian people; the 

business he has developed now boasts of modern, 

technological solutions recognized throughout Europe that 

have received numerous awards for their merit. 

“In 25 years, we have created many products that have become 

Traidenis is well-known in Lithuania and 
abroad as a manufacturing company of 
wastewater treatment equipment and 
tanks. Over time it cleared out that 
liability for employees, customers and 
the surrounding environment 
ameliorates relationships with end-
users, partners and ensures business 
longevity and stability. 

Traidenis – a Synonym 
for Water Treatment 

Success Stories 
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Memorandum of Understanding was signed by Ms. Marina Filonova – 

General Director of the Gomel branch of Belorussian Chamber of 

Commerce and Industry, and Prof. Dr. Mile Vasic, EUMMAS President. 

During the ‘’Business Days in Gomel’’ in Belorussia, two 

institutions, Gomel branch of Belorussian Chamber of Commerce 

and Industry and European Marketing and Management 

Association signed a Memorandum of Understanding by which 

the two organizations agreed to organize business missions, 

seminars, conferences, matchmaking sessions and other events 

in order to establish and expand business relations between 

organizations and businesses. By signing this MoU, Gomel 

branch of Belorussian Chamber of Commerce and Industry 

became a member of the EUMMAS Business Consortium. The 

Business Days in 
Gomel 

commonly used throughout Europe and the Baltic States. We 

started with small-scale treatment equipment and introduced 

the population to these.  

Today, we are undertaking the fifth modification of these items 

of equipment with telemetry, remote controls, data controls, 

accounting systems, etc., which we supply to Scandinavian and 

Western European countries.  

We have developed modular systems for treatment plants in 

villages and settlements, which are in great demand today in 

both Western and CIS countries, as well as in Ukraine,” 

explained the founder of the company. 

The company has managed to achieve a synergy between 

science and business and to combine the mature knowledge 

accumulated by the older generation with the practices of  

Western countries. Throughout its operations, the company 

has received numerous awards and recognitions. By organizing 

exhibitions and seminars, the company has raised the public’s 

interest in the environmental culture and increased awareness 

of water treatment issues. As a result, the company’s name 

Traidenis has become a general name for wastewater 

treatment plants. 

“Although the vision of corporate social responsibility was 

brought to Lithuania by large foreign companies, the good 

examples quickly become contagious. Today, if you are not 

socially responsible, you risk not only losing your reputation and 

your business partners, but also your customers. We must 

realize that employees need good working conditions and help, 

with high-quality internal company culture. We need to be ready 

to help people with disabilities, or people in distress, contribute 

to the community environment, and take care of our resources 

as much as possible. I don’t think a business that doesn’t strive 

to be socially responsible could survive these days,” noted the 

CEO of Traidenis, S. Leonavičius. 

‘’Today, if you are not socially responsible, you risk not only losing your 
reputation and your business partners, but also your customers.’’  

S. Leonavičius, CEO of Traidenis, 
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